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ROYAL QUEEN

“Fashion is very im

portant. It is life cn
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erything that ghes
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“Fashion is very fmportant, I s e enhancing and. like every thing that gives pleass

it is worth doing well.”
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Corporate office:
A-TOWER, SHOP NO. 18, GROUND FLOOR, LANDMARK EMPIRES, SAROLI, SURAT, INDIA-395010
PH: 0261 2645451 - 0261 2643451

Web:www.lilylali.com, Email:info@lilylali.com
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